
 

To reduce risk of selection bias and sampling error, a large sample representative of the 
different subgroups that make up the rUTI patient cohort was sought via a broad recruitment 

strategy via two possible sources: (1) via people signed up to receive newsletters and 
research notifications from a key stakeholder group, and (2) via other UTI-related online 

sources, such as support groups. Interested participants were encouraged to share the study 
information on social media. 

 
Recruitment was incentivised using a single £25 online shopping voucher prize draw for one 

random winner, aiming to reduce dropout and attrition bias. 

Note. A total of 73 potential participants completed the consent form and screening survey without being excluded. 
A maximum variation sampling strategy was applied to select as diverse a sample as possible from this potential 
pool, as described above [40]. This resulted in a final sample of 28 interviewed patient participants. 
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Sample selection from potential pool (N = 73) Effect on total 
sample size 

N = 9 
Participants of diverse ethnic background (n = 5) and non-female 

participants (n = 4) were automatically selected for invitation. 

N = 24 

 Age in years, UTI symptom frequency in the last year, years of 
UTIs, and years of impact on quality of life were chosen as 

sampling factors and entered into a combination matrix to identify 
participants who were as different as possible from each other. The 
upper and lower brackets of each factor combination were defined 
as being greater than, or less than or equal to the median value, 

respectively. 
n = 15 participants were each matched to one of these factor 

combinations and selected for invitation. 

N = 33 

n = 9 participants were selected for invitation based on extreme or 
anomalous features: the oldest and youngest participants, those 
with the highest and lowest number of years of symptoms and 

impact, and participants from countries where n = 1 (for example, 
Austria). 

N = 18 
Attrition: 

n = 10 invited participants did not respond 
n = 5 invited participants withdrew 

N = 30 
n = 12 participants matching the factor combinations of those who 

had withdrawn/failed to respond were selected for invitation to 
ensure the final sample met sample size recommendations. 

Attrition: 
n = 2 invited participants did not respond 

Final sample size of interviewed participants N = 28 

N = 28 


